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Vision of iriver

iriver

Innovation

Easy Access
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Microsoft,
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« 512MB , Xtreme EQ

. 144 ,

« CD/DVD Pick-up/ Mechanism Tester

. Multi—-CODEC CD Player

* Mp3men
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2000 (Rio-volt)

iMP-350, iDP-100 (Data play media)
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3-3) MP3 Convergence - YBM &
MP3 Convergence I rlve r
+ All-In-All
" |river YBM

Contents Convergence Iriver
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4. Made In Reigncom
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. Apple Sony
o s
[ / \ / °
REIYEoMm
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Nand Market .
Apple MemOl‘y \_/ | Share\ * i-pod Nano
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