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© AMA defines marketing as "the activity, set of institutions, and processes for
creating, communicating, delivering, and exchanging offerings that have value
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- A Chief says ‘I’, But A Leader says ‘We’.
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- A Chief knows ‘How to do’, A Leader teaches ‘How to do’.
G WS d3 YA, et PES skAFE)

- A Chief scolds ‘Fault’, A Leader corrects ‘Fault’.
(e AT PR B s RS wAZ)

- A Chief depends on ‘Authority’, A Leader depends on ‘Cooperation’.
(e Aol &L, Hue gl oEdi)

- A Chief makes a man ‘work’, A Leader takes the ‘Lead’.
(e RHE Pelelnyt S, elvhs PN SAFNE)

- A Chief makes work ‘Hard’, A Leader makes ‘Fun’.

J
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J
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- A Chief asks ‘Obedience’, A Leader inspires ‘Respect’.
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Hyundai Jokes

Q : How do you double the value of a Hyundai?
(@ehate] g F e 2UF e W
H27)

A : Half fill it with gasoline! (YIE®3E vt
A= shech

Q : Why do Hyundai have heated rear win-
dows? (Sfrelell &ido] Aeld olf+=?)

A : To keep your hands warm when you're pushing them
(FF 2w FHelld 2 ol E5 wEE 8] flalA.)

Q : How do you make a Hyundai go faster downhill?
(Heltdelx] doxks we] 7H & ¢ sis WHE2?)

A : Tumn off the engine. (7S FT}!)

Q : What goes on pages 4-5 of the Hyundai user's

For the average price manual?
ofanewcar,
you can get a Hyundai Excel. EA w7 4~570]Adll&= FSo] YET1?)

A : The train & bus schedule
(Axje} M2 ARREE - wkE 2% 28] W)

wjoll..)

And a spare:

Q : What is the sport-version of Hyundai? (&thx}2]
HY LD A¥= AL _1_,19\}?_17]_?)

A : The driver wears Nike shoes.
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(Aixke & 2327F Yol7] qr=rt Alal glow )

Q : What do you call a Hyundai with a seat belt?
(HHEZ} 2k ks Fololgtal H2E717)
A : A rucksack(¥id-..)
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N. America Car of the Year NacoTy =

TPTES MADA Top 5§ Luxury Cars NADA L=
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